Palermo LLC

e Tyson explained the GMB process
e Commercial and home owners’ job he wants to target
e 5200

e Counter tops, interior, exterior, cabinet painting, flooring (tiles and hardwood)
e  Bi- Weekly report

QA Departmental Notes:

He wants to change the name on his listings as Palermo LLC. He takes suggestion and is a good listener.

Cross Checking the Information on CRM:

Business Name: (Palermo LLQ)

e Name (Lino Mikhail)

e Email (info@palermointl.com)

® Business Address (-)

e Cellphone Number ((425) 691-0954)
o Keywords (-)

o Radius Miles (-)

e Listings Status Yes()
e Notes on CRM (Yes)
e Calls Committed (No)
e Insisting more miles (No)
e Commitment of phone ringing (No)
® Reg On GMB (coached) (Yes)
e Social. Media Handling (No)
e Guarantee Of ROI (First Month) (No)
e Scrapping Reviews (No)
o SEO Procedure Explained (Yes)
e Information in CRM (Yes)
e No of sale call mentioned in Notes (Yes)

e Disclaimer read properly (Yes)



